
 

Appendix Two: Overview of C,S,G Press Coverage 
 
Cleaner, Safer and Greener campaign results  

Press releases 

The communications team produced multiple press releases throughout the campaign which 

were distributed to all local and regional media on 
a weekly basis. 
 
 
During the campaign, more than 30 press 
releases were featured in the Newark Advertiser, 
the Southwell Advertiser and the Mansfield Chad.  
 
Articles which were published reached an 
estimate of 14,000 readers in both Newark and 
the district.  
 
 
 
 
 
 
 
 



 

Social Media 

The campaign was promoted across the council’s corporate social media platforms 
(Facebook, Twitter and LinkedIn) for the duration of the campaign and with particular 
emphasis in the run up to each Day of Action.  
 
In addition, three promotional videos were produced each dedicated to a different Day of 
Action. These videos included short clips from throughout the day including litter picking, 
waste removal and overall facts from the day 
 

Twitter  

Below are examples of tweets posted by Newark and Sherwood District Council during the 
Cleaner, Safer and Greener campaign which achieved more than 1000 impressions each. 
 
Impressions on Twitter is a total tally of all the times the tweet has been seen. This includes 
not only the times it appears in a one of your followers’ timeline but also the times it has 
appeared in search or as a result of someone liking the tweet. 
 
 

 
 

 
 
 



 

 
 

 
 

 
 
 

 
 
 
 
 
 
 
 



 

 
Radio Newark, the Newark Advertiser, the police and Newark and Sherwood Homes also 
published tweets in support of the Cleaner, Safer and Greener campaign. Examples are 
listed below. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 

 
 
 



 

 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 



 

Facebook  

Below are examples of Facebook posts published by the council during the campaign. 
 
More than 6,200 Facebook users follow Newark and Sherwood District Council, meaning 
those particular uses see updates from the council in their News Feeds. 
 
In addition, the Newark and Sherwood District Council Facebook page has an average 
weekly reach of 20,159, which equates to the number of people who see updates from the 
council. These people do not necessarily have to be ‘following’ the council page, but will still 
see the content through other means. This includes when a post is ‘shared’, ‘liked’ or 
commented on by others. 
 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 



 

Radio Newark, the Newark Advertiser, the police and groups including Spotted: Newark also 
published Facebook posts in support of the Cleaner, Safer and Greener campaign.  
 
Examples are listed below. 

 

 
 

 
 

 
 
 
 
 
 



 

 
 
 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 



 

Television coverage 

Broadcast media outlets including BBC East Midlands Today and ITV Central News have 
covered the Cleaner, Safer Greener campaign, including various interviews with the 
council’s leader, deputy leader and waste management staff. 
 

 
 

 
 
 
 
 



 

Videos  

 
A video following each Day of Action was produced and subsequently shared on Twitter, 
Facebook and YouTube. 
 

 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


